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JOB DESCRIPTION – Job Reference:  IGSCM-AI-26-04
	Role:
	Individual Giving & Supporter Care Manager – All Island

	Reporting to: 
	Director of Development 

	Direct Reports:
	Supporter Care & Data Lead & Individual Giving Lead

	Salary Scale
	Pay points 42-48 {£39,486.08 - £45,405.49} NI
For Ireland candidates, salary will align with our Ireland salary framework. 

	Key Internal Relationships
	Fundraising Manager NI
Fundraising Manager ROI
Communications, Brand & Marketing Manager – all island
Major Gifts Manager – all island
Individual Giving Lead
IT & Facilities Manager (re CRM/GDPR)
Finance (CRM reconciliation) 

	Location:
	HQ, Belfast or Maynooth (Hybrid Working)

	Date:
	8th July 2026



Cancer Fund for Children’s mission is to ensure that no child or young person across the island of Ireland faces cancer alone. The organisation has over 30 years’ experience delivering support and services to children, teenagers and young adults living with cancer and their families. 
Our aim is to connect, empower and strengthen children and young people and their families so they are better equipped to deal with the impact of cancer. We do this by providing emotional and social support in the family home, in communities across Ireland, on the hospital ward and at our therapeutic short break centre. 

Role Overview

We are looking for an experienced Individual Giving & Supporter Care Manager to lead the development and delivery of our supporter acquisition and retention strategies on an all-island basis. This is a varied and hands-on role where you will lead multi-channel campaigns, driving supporter growth, income and lifetime value.
The role will focus on maximising engagement, stewardship and results. Optimising data intelligence to improve results is vital component of this role alongside CRM management. 
The Individual Giving & Supporter Care team is a key driver of voluntary income at Cancer Fund for Children. We are an ambitious and growing team, focused on increasing supporter engagement and long-term income. You will play a key role in shaping our individual giving programme, testing new ideas, improving performance and ensuring our supporters feel inspired and connected to our work. 
The role combines strategic oversight and hands‑on delivery, championing supporter‑centred best practice while ensuring data is used confidently and effectively to: Optimise fundraising performance and return on investment; Strengthen donor relationships and lifetime value; Enable robust forecasting, pipeline management and decision‑making; and provide insight, analysis and reporting that drives continuous improvement and strong performance.
The Manager is the fundraising lead for CRM, supporter data governance and GDPR compliance, ensuring data is accurate, accessible and actionable. They will work closely with the Director of Development and fundraising colleagues to support income growth through effective segmentation, targeting, journey optimisation and campaign analysis.
Donor Care sits at the heart of this role. The Manager will lead and develop the Donor Care function, ensuring supporters receive a high‑quality, responsive and empathetic experience, and that feedback, complaints and insights are used constructively to improve organisational practice and performance.

Main Duties

1. Principle Duties and Responsibilities

· Provide strategic and operational leadership for Individual Giving and Supporter care across the organisation promoting strong performance, and embedding a culture of excellence, empathy, accountability and continuous improvement. 
· Develop and implement best practice donor engagement and acquisition plan for the Individual Giving (IG) programme across the island of Ireland with ongoing monitoring and reporting on performance against Key Results.
· Develop and manage annual budgets, in line with the agreed Individual Giving Strategy, and ensure the monitoring and reporting of all income and expenditure on a monthly and quarterly basis.
· Identify plan, deliver and monitor opportunities to optimise transition from cash donation to regular gift across our existing donor base and activities/events/campaigns, identifying opportunities for digital channel recruitment, effectively managing attrition.
· Develop and implement a strategic donor stewardship plan to connect our donors meaningfully with the work of Cancer Fund for Children, demonstrating the impact of their donations and ensure their continued giving.
· Champion data‑driven decision‑making across the Fundraising Division, ensuring insight informs planning, performance and innovation. 
· Maximise Individual Giving income through tax efficient giving opportunities and the management of well-planned and timed Annual Tax Campaigns in NI and ROI.
· Ensure all fundraising‑related complaints handling, ensuring all enquiries, donations, feedback and complaints are managed accurately, sensitively and in line with internal policies, regulation and best practice. 
· Oversee supporter care service standards, response times and supporter satisfaction, using insight to drive continuous improvement. 
· Ensure all supporter interactions are consistently and accurately recorded within the CRM. 
· Contribute to fundraising and organisational strategy and actively support innovation and continuous improvement. 
· Represent the organisation at relevant sector networks, training and learning events relating to supporter care, data and fundraising operations. 
· Actively contribute to divisional management meetings and work collaboratively across departments to enhance supporter experience and fundraising effectiveness.

2. Data Governance, Integrity & Compliance
· Lead organisational best practice for supporter and fundraising data quality, accuracy, consistency and accessibility across all systems.
· Act as lead for GDPR and data protection compliance within fundraising and supporter-facing teams.
· Ensure regular data audits, cleansing activities and validation processes.
· Ensure appropriate data consent, preferences and suppression management.
· Work with IT and external suppliers to ensure CRM stability, system integrations and future development align with organisational needs.
· Deliver training and guidance to staff on data protection, CRM use and good data practice.

3. CRM Ownership & Data Optimisation

· Act as system owner for the fundraising CRM, ensuring it supports fundraising strategy, operational efficiency and supporter experience.
· Lead CRM development, enhancements and process improvement, translating fundraising needs into technical requirements.

4. Fundraising Insight, Reporting & Analytics

· Deliver high‑quality reporting and dashboards to support fundraising planning, monitoring and decision‑making.
· Develop and manage data selections and segmentation for appeals, campaigns and stewardship activity.
· Analyse supporter behaviour, trends and performance to identify opportunities for growth, retention and improved ROI.
· Provide insight and recommendations to Fundraising and Senior Leadership Teams.
· Manage relationships with third‑party analytics, insight or data suppliers where appropriate

5. Supporter Journey Design & Experience

· Map, review and optimise end‑to‑end supporter journeys across acquisition, stewardship, development and retention activity.
· Work collaboratively with Fundraising, Communications, Brand & Marketing teams to deliver a joined‑up, personalised and consistent supporter experience.
· Use insight, feedback and data to test, learn and improve supporter engagement approaches.

6. Values, Compliance & Professional Standards 

· Represent Cancer Fund for Children professionally at events, meetings and sector forums as required.
· Work collaboratively across teams and participate actively in organisational meetings, planning and development initiatives.
· Adhere to all organisational policies, procedures and regulatory requirements.
· Undertake any other reasonable duties in line with the seniority of the role. 


Person Specification
Essential
Qualifications & Experience
Essential
· Third level qualification in data, business, marketing, fundraising or a related discipline
· Minimum three years’ experience in a marketing/ Individual Giving/ Supporter Care/ fundraising operations role
Experience & Knowledge
Essential

· Experience or knowledge of managing integrated direct marketing acquisition and retention campaigns across a range of media channels including Direct Mail.  
· Strong planning and project management skills with excellent attention to detail. 
· Strong analytical skills with experience of budget management and accurate reporting. 
· Excellent creative development skills including experience of writing or giving feedback on fundraising copy. 
· Excellent relationship management skills and ability to communicate in all forms (written, verbal, negotiation, presentation skills etc.) 
· Demonstrable success in leadership, managing teams and performance management. 
· Proven track record in working with others to devise and implement plans. 
· Experience in the preparation, monitoring and interpretation of budgetary information. 
· Demonstrate an awareness of the legislation and regulatory standards as they apply to fundraising in NI and ROI. 
· Significant, demonstrable experience of at least 3 years in a senior fundraising operations, supporter care, CRM, insight or data‑led role within the charity or supporter‑focused sector.
· Proven experience leading and developing teams, including line management responsibility, performance management and fostering a positive, high‑performing culture.
· Substantial experience of a CRM or supporter database, including system governance, configuration, development, data standards and user support.
· Strong working knowledge of fundraising data management, segmentation, selections and campaign tracking, with the ability to support income growth and improved ROI.
· In‑depth understanding of GDPR, PECR and data protection responsibilities within fundraising and supporter care, including consent management, preferences and compliance processes.
· Track record of delivering excellent supporter or customer experience across multiple touchpoints, ensuring accuracy, empathy and responsiveness and effectively managing complaints.
· Experience working cross‑departmentally with fundraising, communications, finance and IT colleagues to deliver integrated and efficient operations.
· Strong project management skills, with experience leading system improvements, process change or service development initiatives.

Desirable

· Experience working in a complex charity fundraising environment, ideally across multiple income streams.
· Knowledge of fundraising regulation and best practice (e.g. Fundraising Regulator, Charity Commission / Charity Regulator guidance).
· Experience of managing external suppliers or third‑party data, insight or analytics providers.
· Experience of operating across NI and/or ROI fundraising contexts.
· Relevant professional qualifications or ongoing professional development in data protection, CRM systems, analytics or fundraising leadership.

Job Circumstances
· Willingness to travel across NI and ROI as required.
· Full driving licence and access to a car.
· Flexibility to work evenings and weekends where required.
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