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JOB DESCRIPTION

	Role:
	Graphic Designer

	Reporting to: 
	Brand & Marketing Lead

	Direct Reports:
	N/A

	Salary Scale:
	Pay points 26-29 {£24,764 - £27,467.01}

	Hours:
	35

	Location:
	Belfast HQ (hybrid options available in line with organisational needs)

	Date:
	18/06/26



Cancer Fund for Children is here for children and young people diagnosed with cancer or living with a parent with cancer. We offer support to families in their home, in the community, on the hospital ward and at Daisy Lodge.

Our services operate across the Island of Ireland.  

Role Overview

This is an exciting opportunity for a creative individual to make a difference. As our Graphic Designer, you will play a key role in shaping how Cancer Fund for Children looks and feels across every touchpoint from digital campaigns and social media, to print materials and fundraising events. You will help us connect with families, supporters, and communities by creating engaging, accessible, and impactful visual content.

No two days will be the same. One day you might be designing assets for an awareness campaign, the next developing creative concepts for fundraising initiatives, or collaborating with colleagues to bring a new idea to life.
Working as part of our Brand, Marketing & Communications team you will help strengthen our brand, inspire support, and ensure our message reaches families who need our support most.


Main Duties and Responsibilities:

Create with Purpose
· Design engaging visual content for digital and print, including social media, website assets, and printed materials.
· Bring our brand to life across campaigns, fundraising initiatives, and internal communications.
· Contribute creative ideas that enhance brand awareness and support organisational strategy.
· Develop concepts from design briefs that communicate our impact clearly and effectively.
Collaborate and Contribute
· Work closely with the Brand & Marketing Lead and wider team to deliver high-quality creative projects.
· Be an active voice in team discussions, sharing ideas and contributing to a positive creative culture.
· Support cross-departmental work, particularly with fundraising and services teams.
Deliver and Prioritise
· Manage multiple projects, prioritising effectively to meet deadlines.
· Ensure all design work is aligned with Cancer Fund for Children’s brand guidelines.
· Maintain and update company stationery and branded materials.
· Work from and regularly update the design planner to keep projects on track.
Campaigns and Content
· Support the design and delivery of key awareness campaigns, including: 
· Adolescent & Young Adult Cancer Awareness Month (April)
· Childhood Cancer Awareness Month (September)
· Contribute to the planning and design of the Daisy News, our biannual printed newsletter.
· Help create compelling visuals that support fundraising and income generation activities.













Person Specification

Who You Are
· Creative and Innovative: You bring fresh ideas and enjoy finding new ways to stand out.
· Collaborative: You work well with others and value shared success.
· Organised and Efficient: You can manage multiple priorities and deliver high quality work on time.
· Adaptable: You’re comfortable working across different projects, audiences, and formats.
· Purpose-Driven: You’re motivated by creating work that makes a real difference.


	Key Criteria
	Essential
	Desirable

	Experience / Knowledge
	
· Strong proficiency in Adobe Creative Suite (essential).
· Experience working to brand guidelines and maintaining visual consistency.
· Ability to create both print-ready and digital content.

	
· Experience working within a creative team environment.
· Ability to manage multiple projects and deliver to tight deadlines.
· Experience sourcing cost-effective quotes from external suppliers.


	Job Circumstances
	· You will be committed to Cancer Fund for Children’s vision, mission, and values is essential.
· You will be able to travel and/or have access flexible transport.
· You will be available to work the occasional evening or weekend.

	






How to Apply
Please submit your CV along with a portfolio or examples of work that demonstrate your creativity and how you meet the criteria outlined above.



This job information is not intended to be either restrictive of definitive. It is important to note that the responsibilities of the post may change to meet the evolving needs of the services that the charity provides.

NB:	The organisation reserves the right to enhance the above criteria to facilitate short-listing.
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